
Create a 12-month store calendar but make it into an event. 

Get your customers involved—bring in the media. Create the 

event by putting on a show around the photo shoot. Buzz, 

buzz and more buzz.

Your customers are 

modeling the store's 

clothes for the calendar. 

And each month 

should have a fashion 

tip supplied by you, the 

expert. You always 

want to educate in 

some way. Remember, 

it's customer-focused. 

Once the calendars are 

printed, your 'models' 

will tell all their friends 

and pass out lots of 

calendars for you.  Their 

'feet on the street' will 

market your business.
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Put their photo here!

15-Second Marketing Tip


